
C.7 
Connecting to the Public Transport Trunk Network in 

Tampere City Region

Final report: Activity packages and results

Contact: Sanna Ovaska, sanna.cvaska@tampere.fi
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• Action C.7 focuses on increasing the share of 
sustainable transport modes in Tampere city 
region. Activites include a combination of 
infrastructure improvements, services and 
mobility management.

• This report includes more details on Canemure
activities in Tampere, Kangasala, Lempäälä, 
Nokia, Orivesi, Pirkkala, Vesilahti and Ylöjärvi in 
2019-2024. There has been a minimum of one 
activity package in every municipality.

• More information and materials can be asked: 
Project manager Sanna Ovaska, 
sanna.ovaska@tampere.fi
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Tampere region and population

Tampere city region consists of eight 
municipalities with nearly 400 000 inhabitants 
in total.

Public transport system consists of train, tram 
and busses.

Tram lines 1 and 3 started to operate in 
Tampere August 2021.

Tampere city region is an 
attractive growth centre with 
major role in commuting.

City region´s goal is to renew the 
modes of mobility. Sustainable 
travel modes and smooth 
transitions between them is the 
focus for this project.
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Orivesi
Population 8 800

Kangasala
Population 33 500

Ylöjärvi
Population 33 700

Nokia
Population 35 700

Vesilahti
Population 4 500 Lempäälä

Population 24 700

Tampere
Population 255 000

Pirkkala
Population 20 800



Vesilahti
E-bikes and connections 
to Lempäälä
• E-bike test drive and a 

trial-period
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Canemure activities in municipalities

Orivesi Park&Ride
• Marketing Park&Ride for train and bus 
• Bicycle parking
• E-bike and folding bike testing for residents

Kangasala
Bikeable bus connections
• E-bike testing for residents
• Bike box at Prisma
• Marketing of park and ride
• Marketing cycling

Ylöjärvi
Matkatie Bike & Ride
• Bicyclist´s Snack & Repair 
• Maptionnaire survey

Nokia
Railway station connections 
• Bicycle parking at railway 

station
• E-bike testing for residents
• Folding bike testing for train 

commuters
• Bike boxes and garages 

study 

Lempäälä
Ideapark accessibility
• Employee questionnaire
• E-bike testing for employees
• Bike box at Ideapark

Tampere
Tesoma commuter rail stop
• Marketing Tesoma commuter train stop opening ceremonies
• Bicycle parking at railway station
• Marketing of increased train traffic, western lines
• Mobility week campaign with cost-free public transport for 

present car-users
City bike pilot in Hervanta
• City bike pilot in Hervanta
• Marketing city bikes to new customers and companies 
Workplace mobility management in Sarankulma
• Baseline study and group interviews
• Mobility survey and mobility plan sparring
Summer campaign of Nysse, Tampere regional transport
• Marketing public transport in summer 2023 and 2024 to gain more 

customers

Pirkkala Park&Ride
• Bicycle parking at bus stops
• E-bike testing for municipal employees
• Breakfast for cyclists
• Shared E-bike testing for municipal 

departments/offices
• Marketing cycling



Orivesi

Orivesi
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Orivesi - plan for activity package 

O
R
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S
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TARGET GROUP
Daily car commuters to Tampere and those who 
live relatively close (< 5 km) to Orivesi railway 
station or central bus stop along highway 9.  

COSTS Ο

USERS Ο

EMISSION REDUCTION ΟΟ

Orivesi: 23 % of employed (nearly 800 
persons) commute to Tampere Source: Tilastokeskus 2016

Railway station (5 km radius)

Population 6 400
Families with one car 1 000

Park & Ride (5 km radius)

Population 6 500 

Source: YKR 2015, Tilastokeskus 2016
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Orivesi Park&Ride

Bus stop type:  node stop / railway station 
Description:  Marketing new Park&Ride site and try-outs, marketing 
cycling to railway station and Bike&Ride.

➢ Improving knowledge about P&R and B&R at the 
station.

➢ Try-outs for new users. A selected number of car 
commuters sign up to try out P&R. Carrot = free 
bus in the test period. Test riders document their 
experiences on a social media of their choice.

➢ Marketing cheap mobile day-ticket or offering 
public transport service bill (Hämeenkyrö
example).

Expected effect: Higher awareness of the option to Park and Ride. New 
public transport users. Reduction in CO2.
Evaluation method: Number of days car drivers park'n ride, posts 
about their experience, interviews with the participants, saved CO2 
calculations, pre and after counts of cars and bikes.



Orivesi - activity package
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Activity package is connected to the following public transport schemes:
• Commuter train connections increased between Orivesi and Tampere (in total 14 daily trains).
• Tampere regional travel card could be used in trains since February 2020.
• New Park&Ride´s were opened at a main road 9 bus stop and Orivesi town center.
• In 2020 Tampere regional transport set up a trial about demand based public transport (Nyssykkä) to Orivesi railway 

station.

Activity Description Duration Year/month Sample size

E-bike and 
folding bike 
testing for 
residents

Volunteers were recruited to try electric bicycles 
or folding bikes for trips to train station or bus 
stop. Their story was shared in social media and 
local newspaper to influence public opinion.

2−4 weeks 
per person

09−10/2019
11 
participants

Marketing 
Park&Ride
for train and 
bus 

Information desk and e-bike/folder bike testing at 
one-day event in Orivesi 24.8.2019 (Orivesi 150 
years celebration).

One day 08/2019 200-300

Bicycle 
parking

New more secure bicycle parking place was 
installed at Orivesi center railway station and at
Orivesi railway station (paid by the municipality).

Permanent 08/2019 10 bicycles



E-bike and folding bike testing 
for residents
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• Target group: people living in Orivesi who regularly 
drive to Tampere by car and are willing to try out 
new combination of transport modes 
(cycling+public transport).

• Recruiting: newspaper article in local newspaper, 
flayers at 150-year-old Orivesi celebrations, social 
media and municipal web pages. Advertisements in 
day care centers.

• Participants: 20 people registered via e-form. 7 
participants were offered an e-bike for their daily 
trips and 4 participants folding bike.

• Description: Bicycles were delivered and fetched 
directly to/from participants. Instructions were 
given face to face.

• Follow-up: Participants were asked to fill an e-form 
daily during the trial to gather information about 
bicycle usage during the trial. Newspaper articles 
about participant´s experiences brought positive 
publicity to sustainable transportation.

Results

• 8 participants filled up the query.
• 4 used their bike almost every day and 

the rest every other day.
• 80 % of the days bike was used for a 

trip to bus or train.
• On average participants were satisfied 

with the daily experiment.

Private car feels 
less attractive after 

the experiment 

I am planning to buy a folding 
bike and use it also during the 

winter. Biggest problem is 
unreliable timetable. 

Small tyres make cycling hard 
when it´s dark outside and in the 

middle of road constructions 

Nice to travel 
without fear of 
anyone stealing 

the bike
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Marketing Park&Ride for train 
and bus 

• Target group: People living in 
Orivesi.

• Description: General marketing of 
P&R and Nyssykkä (Demand based 
public transport) in Orivesi. City of 
Orivesi organised festivities to 
celebrate 150 years old city 24th

August 2019. Information was given 
to event participants about new 
Park&Ride places, upcoming 
commuter train and bus 
improvements. Participants could 
have a test drive on folded or e-
bike. Folding contest was organized 
as well. 
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Bicycle parking

• Target group: people living in Orivesi 
who regularly drive to Tampere by car 
and are willing to try out new 
combination of transport modes 
(cycling+public transport).

• Description: New bicycle parking racks 
were installed at Orivesi station and 
Orivesi Center station.

Before

11

After



Increasing awareness in Orivesi 
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Poljin magazine 3/2019 (Finnish 
cycling magazine). Yle news 8/2019

Local newspaper 
8/2019
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Flayer about P&R 
was distributed in 
libraries and events.



Nyssykkä

Demand-based mobility service Nyssykkä, number of trips
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Trips by train 2020-2023
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The number 

of trips by 

train has 

doubled since 

2020
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Conclusions from Orivesi
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• People who registered for the trial were more interested in 
testing electric bikes for local trips than travelling to train station 
with them.

• The participants that tested cycling +  train or cycling + bus 
combination were happy with the experience.

• Problems with accuracy (both busses and trains) and returning 
late in the evening were seen as a drawback. 

• Daily reporting was seen difficult or hard to use in follow up 
phase.

• There are a lot of possibilities and great potential to promote 
sustainable transport modes in small municipalities. Local 
newspapers are eager to publish stories about cycling and public 
transport and activities get a lot of attention.

• The development of train trips from Orivesi is very positive.

Future plans

• In 2022 Finnish National Road Agency started 
the renewal of car and bicycle parking facilities 
at Orivesi railway station. 

• In 2020 Orivesi made a study about future 
development of commuter rail stops and new 
train connections.

• In 2022 Orivesi published a development plan 
around railway station.

• Nyssykkä (demand based public transport) was 
launched 2021 and is operating between 
Orivesi railways station and city center.

• Tampere region agreement concerning land 
use, housing and transport 2024-2027: train 
headway to 60 minutes.

• Plan for cycling and walking, 2023
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Kangasala



Kangasala - plan for activity package 

19

K
A

N
G

A
S

A
L

A

TARGET GROUP
Residental areas at a bikeable distance to bus stops 
in Lentola, Vatiala and around Kangasalantie.

COSTS Ο

USERS Ο

EMISSION REDUCTION Ο

Kangasala: 47 % of employed (6300 persons) 
commute to Tampere Source: Tilastokeskus 2016

Population, B&R 
and bus boardings

Frequent car
drivers

B&R

Bikeable bus connections

Bus stop type:  bus stops along line 40 or 1
Description: Marketing and improving Bike&Ride sites and try-
outs.

➢ Improving general information about B&R.
➢ Marketing new and current B&R racks for 

residents and offering try-outs.
➢ Improving bus stop accessibility by bike.
➢ Setting up a new B&R rack or upgrading existing 

ones (lockers for e-bikes or other services).

Expected effect: Better accessibility to bus stops by bike, more 
people biking to the bus, new users of the bus. 
Evaluation method: Interviews with users about the 
improvements made. Number of bikes in racks and lockers 
counted before and after, bus boardings before and after.



Kangasala bikeable bus connections
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Activity package is connected to following public transport schemes:
• Bus connections between Kangasala and Tampere (lines 40 and 41) started to operate more frequently (8 

times per hour in total).
• Three new Park&Ride facilities opened in Kangasala 2019.
• Bicycle parking at bus stops along line 40 were recently installed.

Activity Description Duration Year/month Sample size

E-bike testing for 
residents

Volunteers were recruited to 
try electric bicycles for trips to 
bus stop.

2−4 weeks per 
person

9/2019−06/2020*
About 
60 participants

Bike box at 
Prisma

E-bike trial participants were 
offered a secure bike box at a 
bus stop during the day.

2−4 weeks per 
person

9/2019−06/2020* 6 participants

Marketing of 
park and ride

Marketing campaign for 
parking places for public 
transport users in Kangasala

Spring 2022 4–5/2022 Broad visibility

Cycling week: 
cycle to shop day

Reflectors, bottles etc. to 
boost cycling

1 day 5/2024 About 50

*Covid-19 restrictions in Finland during activity. 



E-bike testing for residents

• Target group: people living in Kangasala who 
regularly drive to Tampere by car and are 
willing to try out new combination of 
transport modes (cycling+public transport) 
and/or winter cycling .

• Recruiting: interviews at local hypermarket, 
newspaper article in local newspaper, social 
media and municipal web pages.

• Participants: 81 people registered via e-form 
and 56 participants were offered an e-bike 
for their daily trips. Tyres with spikes were 
changed to the bikes for winter.

• Description: Bicycles were delivered and 
fetched directly to/from participants. 
Instructions were given face to face.

• Follow-up: 45 participants were interviewed 
(telephone) after the trial to gather 
information about travel behaviour attitudes 
and changes. 21

Results

• All wished for the trial to continue in 
some way and 91 % were satisfied with 
the trial.

• 80 % cycled more than usual during the 
trial especially during summer. There 
was no change in public transport 
usage.

• 30 % plan to cycle more in the future.
• Participants cycled 8 km per day on 

average (ranged 1-21 km). E-bike was 
mainly used for more than 10 km long 
trips. In total 7 000 km were cycled.

• Mainly work trips and hardly any trips 
to bus stops.

• 17 participants or someone from their 
immediate circle purchased or were 
planning to purchase an e-bike because 
of the experiment.

• Many participants experienced winter 
cycling for the first time.
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24/04/2025



23Sydän-Hämeen Lehti 8/2019.



Bike box at Prisma

• Target group: selected e-bike trial 
participants who use line 1 to 
Tampere.

• Description: 6 participant got a key 
to the bike box that was located in a 
local hypermarket (Prisma).

24

Bike box was great! I left bike, helmet 
and gloves in the box and they were 
there safe all day. Unfortunately, the 

lock froze one day and I had to leave the 
bike there for two days.

I took the battery with me 
and charged it at work



Marketing campaign of 
Park and ride

The campaign included direct mail to households in the area, a 
newspaper ad and an advertorial in the local newspaper Kangasalan
Sanomat, and a raffle on social media. In addition, an art event for 
kindergarteners was organized in one parking area.

The campaign broadly reached the residents of Kangasala.
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Park and ride areas in Kangasala,
development of public transport passenger numbers

The number of public transport passengers in the 

vicinity of park and ride areas. 

Figures as of 19 September 2024. 

Passenger numbers from the bus stop next to the park and ride. 

2020 2021 2022 2023 2024 Total

Artturintie 16 018 17 077 23 119 25 023 20 327 101 564

Tupatie 19 683 21 535 28 213 35 584 25 737 130 752

Tarpilantie 8 038 7 460 11 846 16 080 12 003 55 427

Total 43 739 46 072 63 178 76 687 58 067 287 743
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Conclusions from 
Kangasala
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• Kangasala locates relatively close to Tampere (10-15 km from 
Tampere city center) and its densely populated stripe type area 
connects straight to Tampere.

• Some parts of Kangasala (Ruutana) lack cycling connections to 
Tampere. Therefor suitable bus stops for Bike&Ride were 
investigated but not realized.

• Participants had no interest in cycling to bus stop. They preferred 
to cycle the whole trip. Covid-19 decreased the willingness to 
travel by bus. Future e-bike trials should focus on daily trips in 
general.

• Cycling all season was one theme in Kangasala and several 
participants tried winter tyres for the first time.

• Bike box was seen useful, but the locking system was unreliable. 
For multiple users some kind of reserving system would be 
essential.

• Kangasala activities got a lot of publicity which increases 
efficiency. P&R marketing was postponed because of covid-19.

• Number of daily bus passengers 11/2021: line 40: 3 273 ascents 
and line 41: 656 ascents. 

Future plans

• In 2020 Kangasala made a study about 
future development of commuter rail 
stops. Currently no trains stop within 
Kangasala boundaries.

• An overall plan for a tram line from 
Tampere to Kangasala was completed 
2021. It is estimated that the tram line will 
be built after 2030. No decisions have 
been made yet.

• In 2020 Kangasala made a study about 
developing cycling to bus stops outside 
densely populated area.

• In 2021 Kangasala prepared a programme 
for promoting cycling and walking. Yearly 
monitoring to reach the targets.

• Kangasala continues to develop and build 
new cycling and walking paths.

• Tampere region agreement concerning 
land use, housing and transport 2024-
2027: bus trunk lines to Kangasala and 
connections to tram lines.
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Lempäälä
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TARGET GROUP
Carless Ideapark employees (dissatisfied 
buspassenger is a potential future car driver).

COSTS ΟΟΟ

USERS Ο

EMISSION REDUCTION Ο

Work places and 
bus boardings

Ideapark

Lempäälä - plan for activity package 
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Ideapark accessibility

Bus stop type:  node bus stop
Description: Mobility management and infrastructure 
improvements. 

➢ Mobility management for Ideapark´s carless 
employees. 

➢ Last mile try-outs (e-bikes, e-scooters, city 
bikes). Co-operation with companies in Ideapark.

➢ Route check between bus stop and Ideapark
(lightning, obstacles, surface, guiding).

Expected effect: More satisfied bus users.
Evaluation method: Number of test users, before and after 
query about satisfaction. 



Ideapark accessibility
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Activity package is connected to following public transport schemes:
• Valkeakoski (municipality 30 km from Tampere) bus line passengers from Tampere to Ideapark could pay 

with Tampere region travel card 06/2018 and from Tampere to Valkeakoski 06/2021. 

Activity Description Duration Year/month Sample size

Employee 
questionnaire

Ideapark employee´s current 
travel behavior was 
investigated by questionnaire.

One week 
travel diary

09-10/2020* 94 participants

E-bike testing for 
employees

Volunteers were recruited to 
try electric bicycles for trips to 
bus stop.

About 4 weeks
per person

07-09/2020* 15 participants

Bike box at 
Ideapark

E-bike trial participants were 
offered a secure bike box at 
Ideapark during the day.

Abut 4 weeks
per person

07-09/2020* 4 participants

*Covid-19 restrictions in Finland during activity. 



Employee questionnaire

• Target group: people working in Ideapark.

• Distribution: email

• Participants: 94 employees answered the questionnaire (10 %).

• Description: Employees were asked about current travel behaviour 
and obstacles related to going to work by bus, cycling or walking.

31

This questionnaire itself 
motivates to consider your own 

work trips.

I would like to try an e-bike:  
how long going to work would 
last, how heavy it would feel 

and how are the cycling routes.

Results

• Employees come from all over the 
region. Average work trip 22 km.

• Nearly 70 % drive to work by car every 
day and 17 % use the bus.

• Half of the car users could see other 
modes of travel as alternative to car.

• Employees were most dissatisfied with 
public transport connections and 
changing rooms and showers.

• There was some interest in shared 
rides 26 % would offer ride and 14 % 
ask for ride. 3 % already use shared 
rides. Major obstacles concerning 
shared rides were covid -19 situation 
and inconvenience.

• Better bus connections, e-bike, cycling 
routes and shared rides could increase 
sustainable transportation. 



E-bike testing for 
employees

• Target group: people working in Ideapark who regularly drive to 
work by car and are willing to try out new transport mode.

• Recruiting: email and questionnaire for Ideapark employees

• Participants: 15 employees were offered an e-bike for their daily 
trips.

• Description of the lending process: Bicycles were delivered and 
fetched directly to/from participants. Instructions were given face 
to face. One participant got e-bike and additional child trailer.

• Follow-up: 13 participants filled up the questionnaire and 6 
participants were interviewed (group interview) after the trial to 
gather information about travel behaviour attitudes and changes.
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Results

• 100 % of the participants were 
satisfied with the trial.

• Before trial participants used private 
car daily or almost daily.

• Half of the participants used car much 
less than usual and almost all of them 
cycled more than usual.

• Trial encouraged to cycle more. 38 % 
cycle more after the trial.

• Participants cycled 8 km per day on 
average. In total 1 500 km were cycled.

• 85 % felt that e-bike is suitable for 
work trips.

• E-bike trial increased participants 
interest in buying a bike and many 
started considering whether it could 
replace second car.

• E-bike trial was seen as a fresh new 
experiment in an environment that is 
planned mainly for cars.

This experiment 
made me cycle 
again! Thank 

you!

I was very happy with the 
experiment. Riding the bike 

was so easy and battery 
lasted longer than I 

expected.

Cycling is mentally, physically 
and ecologically enjoyable. 
Being outside affected my 

wellbeing.



Bike box at Ideapark

• Target group: selected e-
bike trial participants 
were offered possibility 
to use bike box. 
Description: one 
participant got a key to 
the bike box that was 
located at Ideapark.

33



Conclusions from 
Lempäälä

• Even a simple action like employee questionnaire encourages 
people to consider travel habits.

• E-bike trial was seen as a great way to try if cycling to work 
could be an alternative personally.

• Bicycle storage at work place was seen secure and bike box 
did not attract users. Home storage was mentioned to be 
bigger concern.

• During the experiment ideas about sustainable travel choice 
raised: campaigns, knowledge sharing about showers, 
changing rooms and bus connections, marketing bicycle 
benefit among employers.

• The development of train boardings from Lempäälä is 
positive: in 2021, the average number of boardings was ~6 
000/month, in 2024 it was ~15 000/month (Nysse and VR 
tickets included)

• Public transport boardings from Lempäälä have increased: 
the monthly average has grown about 55% between 2019-
2024.

Future plans in Lempäälä

• Road from Tampere to Lempäälä is being 
developed as a sustainable transportation 
corridor.

• In 2020 Lempäälä made a study about new 
commuter rail stops. Planned commuter 
train stop is located 1,5 km from Ideapark
and electric bus could operate between train 
stop and shopping center.

• As a result of the activities in Ideapark there 
is an initiative to improve bicycle parking for 
shopping center employees. Also bus ticket 
as employee benefit has been marketed for 
the employees.

• Tampere region agreement concerning land 
use, housing and transport 2024-2027: bus 
trunk lines to Lempäälä and connections to 
trains and tram lines. Small increase in train 
connections.

34
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Nokia - plan for activity package 

Nokia railway station connections

Bus stop type:  Nokia railway station 
Description: Marketing train connections from/to Nokia, 
marketing Park&Ride at the station and try-outs.

➢ Improving knowledge about train connections 
and P&R.

➢ Last mile try-outs (e-bikes, e-scooters, city 
bikes) in cooperation with companies.

➢ Try-outs for new users. Carrot = free train ride 
in the test period. Test riders document their 
experiences on a social media of their choice.

Expected effect: Better awareness of current train connections, 
new train commuters.
Evaluation method: Number of test users using the train during 
and after the trial, before and after survey about awareness of 
train connections.

36
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COSTS ΟΟΟ

USERS ΟΟ

EMISSION REDUCTION ΟΟΟ

TARGET GROUP
Daily commuters from/to Nokia.

Nokia: 39 % of employed (5400 persons) 
commute to Tampere

2300 employees commute to Nokia
Source: Tilastokeskus 2016

Work places and 
bus boardings

Railway station (1 km):
Work places

3700
Population

4600



Nokia railway station connections
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Activity is connected to following public transport schemes:
• Commuter rail pilot: Increasing commuter train connections from Nokia to Tampere.
• Expanding Tampere regional travel card to trains (seasonal tickets 01/2020 and mobile tickets 01/2021).
• E-scooters started to operate in Nokia 2021.
• Improved car park at railway station.

Activity Description Duration Year/month Sample size

Bicycle parking at 
railway station

New bicycle racks for 50 bicycles at 
Nokia railway station. P&R 
interviews for both car and bike 
parkers.

Permanent 9/2020→ 50

E-bike testing for 
residents

Volunteers were recruited via e-
form to try electric bicycles for 
commuting. Organized with bicycle 
shop.

Two-week period per 
person

09/2020-
10/2020*

12 participants

Folding bike testing 
for train 
commuters

Volunteers were recruited via e-
form to try folding bikes for 
commuting by train.

Two-week period per 
person

09/2021-
10/2021*

11 participants

Bike boxes and 
garages study 

Benchmark study about bike boxes 
and bicycle garages.

- 08/2020 1 report

*Covid-19 restrictions in Finland during activity. 



Bicycle parking at railway 
station

38

• Target group: people living in Nokia who commute daily to Tampere.

• Description: Two new bicycle parking racks were installed at the 
railway station.

• Follow-up: Parking at railway station was evaluated from 24 h video 
material (04/2021). User interviews were done for 10 car drivers 
and 8 cyclists (05/2021) 

Laura Niittymäki 2021.

Results

• Occupancy at bicycle parking 1 
(nearer): 150 % and bicycle parking 2: 
39 %.

• Occupancy at car parking 1 (nearer): 98 
% and car parking 2: 18 %.

• Car parkers were mainly:
• over 50 years old
• working in Tampere city center
• living less than 5 km away
• daily users
• They value free and secure parking 

and large number of available  
parking places.

• Cyclist were mainly:
• under 50 years old
• working in Tampere city center
• living less than 3 km away
• daily users
• value covered parking
• wanted more parking places
• open to new solutions (bike box)



Nokia railway station 
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E-bike for residents

• Target group: Nokia residents living at a bikeable 
distance from work place.

• Recruiting: advertisement and newspaper article 
in local newspaper, social media and municipal 
web pages.

• Participants: 162 people registered via e-form 
and 12 participants were offered an e-bike for 
their daily trips.

• Description of the lending process: Trial was 
organized with local bicycle shop. Participants 
fetched the bicycles from the shop.

• Follow-up: 12 participants filled up the 
questionnaire afterwards to gather information 
about travel behaviour attitudes and changes.

Results

• 11/12 were very satisfied with the trial 
• 1760 cycled kilometres, 150 kilometers

per person
• 11/12 cycled more than usual
• 8/12 used car much less than usual and 

plan to cycle more after the trial.
• Nearly all cycled to work and said that 

e-bike is very suitable for their use.
• Obstacles for bicycle use:

• Weather
• Unsuitable bicycle model or wrong 

type of accessories
• Infrastructure or poor lighting
• Expensive bicycle and fear of theft

• Attitude changes during trial:
• E-bike makes cycling more fun 

and easy even when it´s raining
• Prepared to leave private car 

home more often.
• Assurance of purchasing e-bike.
• Eye opening experience

• 2/12 already bought own e-bike
• 9/12 increased interest in e-bikes and 

might buy one in the future

40
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Folding bike for train 
commuters

42

• Target group: Nokia or Tampere residents living and 
working at a bikeable distance from railway station.

• Recruiting: newspaper articles, Yle radio and tv, 
social media and municipal web pages.

• Participants: 21 people registered via e-form and 11 
participants were offered a folding bike for their 
daily trips.

• Description of the lending process: Bicycles were 
delivered and fetched directly to/from participants. 
Instructions were given face to face. 

• Follow-up: 11 participants filled up the 
questionnaire afterwards to gather information 
about travel behaviour attitudes and changes.

Results

• 4/11 very happy with the experiment
• 6/11 quite happy with the experiment
• On average 9,2 km per day per person.
• 8 used bike with train and 3 with bus.
• 9/12 reduced car use.
• Obstacles:

• Unsuitable for longer trips
• Hard to carry luggage/groceries
• Too sparse train timetable
• Hard to use

• Best part of the trial:
• Practical to travel with bike 

without an extra ticket 
• New experiment
• Finding out that combining 

cycling and train is possible
• Interest to buy own folding bike

• 1 already bought
• 2 plan to buy
• 5 might buy



Bike boxes and garages study

• Nokia city council member proposed an initiative 
about bicycle storage at railway station.

• Benchmark study about bike storage types for stations: 
bike boxes, cycle garages and bicycle parking services.

• Available models and prices.

• Bicycle storage type properties.

• Battery storage.

• Nokia railway station planning is on the way. First 
phase is to test bike box at the station.
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Several articles in newspapers, 
television and radio news.
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Conclusions from Nokia

• Developing Nokia railway station and cycling 
infrastructure (routes and bicycle parking) is an essential 
for gaining full potential of commuter trains.

• Nokia residents show high interest in electric vehicles. 
Trying how an e-bike actually suits one´s daily life 
encourages for more active and sustainable lifestyle. 

• Original idea about mobility management at workplaces 
had to be discarded because of strikes and covid-19.

• Bus lines in Nokia changed 2023: easier to travel inside 
Nokia, new e-bus connection to Harjuniitty and better 
connection between buses and train.

• Regional commuter train pilot increased the number of 
passengers by 45 % before pandemic.

• After pandemic, the development of train traffic 
boardings from Nokia has been very positive. For 
example, 2023 the total number was 154 000, 2023 it 
was already 205 000.

Future plans

• Nokia is investing in commuter train traffic 
even more. August 2022 the number of 
train service will increase from 15 to 25 
trains per day. 

• Nokia is planning two new commuter rail 
stops in Harjuniitty and Siuro and 
developing railway station as a multimodal 
transport center.

• Municipal plan to promote cycling and 
walking in Nokia 2021.

• Municipal plan for public transport in 
2021.

• Tampere region agreement concerning 
land use, housing and transport 2024-
2027: development of trunk bus line and 
train capacity increase from Tampere to 
Nokia.
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Pirkkala
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Pirkkala - plan for activity package 
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TARGET GROUP
Residental areas at the end of trunkline 1 that 
have less boardings.

COSTS Ο

USERS Ο

EMISSION REDUCTION Ο

Pirkkala: 55 % of employed (4700 persons) 
commute to Tampere. Source: Tilastokeskus 2016

Population and bus
boardings

Bike network and 
B&R

Kurikka

Partola
Kyösti

Lentoasema

Huovi
Toivio

Killo

Pirkkala Bike&Ride

Bus stop type:  Suupantori knot bus stop and Naistenmatkantie bus stops

Description: Improving and marketing Bike&Ride in Pirkkala. 

➢ 6 new Bike&Rideracks
➢ Bike&ride marketing
➢ Improving B&R visibility (signposting,  appearance)
➢ Marketing acts for a new rush hour line 11 in Pereentie

Expected effect: Improving awareness of B&R, satisfied customers, more 
B&R users

Evaluation method: Number of parked bikes before and after.
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Pirkkala Bike&Ride

Activity is connected to following public transport schemes:
• Bus network was renewed 08/2021. Trunk line 8 route changed and started to operate more frequently to 

western parts of Pirkkala center. A new bus line 30 to Pirkkala´s residential area Pere with 10 minute
headway started to operate 08/2021.

Activity Description Duration Year/month
Sample 
size/participants

Bicycle parking at 
bus stops

New bicycle racks for were installed at 
3 bus stops.

Permanent 07-09/2021* 30 bicycles

E-bike testing for 
municipal 
employees

Volunteers were recruited via e-form 
to try electric bicycles for commuting.

2-4 week per 
participant

5-8/2021* 39 participants

Breakfast for cyclists
Breakfast serving was set up at 
Pirkkala´s busiest cycle paths.

2 hours 09/2021* 100 participants

Shared E-bike 
testing for municipal 
departments/offices

Municipal employees were offered e-
bike for commuting and work-related 
trips.

1-3 months
10/2021-
3/2022 

7 shared e-bikes

Bicycle campaign
Bicycle campaign with maps to boost 
cycling and Pirkkala cycling routes

Summer 2024 /2024 40

*Covid-19 restrictions in Finland during activity. 
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Bicycle parking at bus stops
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• Bicycle parking was planned in 3 different 
locations along trunkline 8.

• In 2021, new bicycle parking was installed 
at Perkiöntie. The purchase was made with 
Canemure budget. Other improvements 
were made by municipal budget.



E-bike testing for Pirkkala
municipality employees
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• Target group: Pirkkala municipality employees living at a bikeable 
distance from work place.

• Recruiting: social media and municipal intra web pages.

• Participants: 96 people registered via e-form and 39 participants 
were offered an e-bike for their daily trips.

• Description of the lending process: Bicycles were delivered and 
fetched directly to/from participants. Instructions were given face 
to face.

• Follow-up: 34 participants filled up the questionnaire afterwards 
to gather information about travel behaviour attitudes and 
changes.

Results

• 68 % very satisfied, 24 % satisfied, 9 % 
neutral

• 10-450 km per person, average 150 
km, 5600 km in total

• 65 % cycled much more than usual
• 80 % drove less than usual
• All cycled to work,  50 % 

shopping/business or 60 % recreational 
purposes.

• Obstacles: safety and fear of stealing, 
weather, unfit bike model, hard to 
change your own attitude

• 40 % will increase cycling after the 
experience

• 12 participants plan to buy an e-bike 
after trial, 17 might buy one later

Awesome 
experience to 

try e-bike 
before buying!

Cycling is easy and 
pleasant. Even the 
hills didn´t bother 

me

Cycling is easy and 
pleasant. Even the 
hills didn´t bother 

me

The experiment 
changed my 

attitude towards 
cycling. 

It would be great if 
employees could 
get e-bike benefit 



Breakfast for cyclists

• Target group: Pirkkala residents living at a bikeable 
distance from work place.

• Description: As mobility management action 
breakfast was offered for cyclists. Coffee trailer was 
parked beside popular cycle path. Juice and a 
delicious roll was offered to people who pass the 
trailer cycling or walking. Event was organized with 
local young entrepreneur during European Mobility 
week 2021.
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I could not pass by 
without stopping. 

Thanks for the 
delicious breakfast.

Thank you, so 
refreshing      More 

events like this 



Other activities in Pirkkala
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• Canemure bike box that had been in Ideapark, Nokia and 
Kangasala got a new visual image and was installed in 
Pirkkala in 2024. Iloq locs were also installed. Pirkkala 
started a pilot to test new bicycle parking possibilities for 
municipal employees.

• In summer 2024, cycling campaign was organised 
together with the municipality. The idea was to 
encourage Pirkkala residents to cycle during the summer. 
There were only 40 participants but the campaign can be 
repeated in the future.



Bus boardings from Pirkkala 2017-2024 
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*covid 

restrictions



Conclusions from Pirkkala

• Organizing small events like Breakfast for cyclists is an easy way 
to market sustainable mobility and employ local young 
entrepreneur.

• There is a market for easy bicycle trials for everyone. Trials can 
efficiently convince people that they are able to shift towards 
sustainable mobility. The distance from Pirkkala to Tampere is 
attractive by e-bike.

• Pirkkala is working on new solutions for work related trips. One 
solution could be “company e-bikes”. During winter 2021 e-
bikes were tested in different units in Pirkkala municipality, for 
example home care unit. In 2023, Pirkkala introduced bicycle 
benefit for municipal employees.

• About 10 % of all trips in Tampere region are made in line 8.

Future plans in Pirkkala

• In October 2024, Pirkkala municipal council 
decided that tramline will be built in stages 
up to Suuppa. At first, tramline will be bult 
to Partola and the operating could start in 
2028.

• Pirkkala is updating plan for walking and 
cycling promotion in 2024. The actions 
provides continuity for Canemure activities.

• During the construction time, mobility 
management actions are needed to 
encourage people for sustainable modes of 
transport, including year-round cycling.

• Together with the tram line, Partola area will 
change. Mobility management is needed for 
that area.
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Tampere



Tampere - plan for activity package 1
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TARGET GROUP
Residents and workers in Tesoma, Epilä and Kalkku.

COSTS Ο

USERS Ο

EMISSION REDUCTION Ο

Population and bus
boardings

Work places and 
bus boardings

Tesoma commuter rail stop

A new Tesoma commuter rail stop was built 2021.
Commuter trains started to stop there 08/2021.

Stop type:  rail stop
Description: Information, bicycle parking

➢ Installing information screen at stop
➢ Installing new bicycle parking near the stop

Expected effect: More satisfied passengers, new train 
passengers.

Evaluation method: Interviews, bicycle counts



Tesoma commuter rail stop
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Activity Description Duration Year/month Sample size

Information screen
Real-time timetable on information screen at 
commuter rail stop.

Permanent 08/2021* 2 info screen

Posted marketing 
material for residents

Information on new train connection, public 
transport and new ticket services

8/2021 8/2021 12 700

Tesoma commuter train 
stop opening ceremonies

The first day of train traffic from Tesoma train 
stop: coffee and flyers for the first train 
travellers

16.8.2021 08/2021* 250–300

Bicycle parking at railway 
station

New bicycle racks for train commuters Permanent 8-10/2021* Not finished yet

Marketing of increased 
train traffic

Campaign on digital channels and on Tesoma
train stop.

8–9/2022 8–9/2022 200 000

New lines marketing

Marketing new public transport connections in 
western part of Tampere: flyers, native article, 
radio, public transport marketing on Lielahti
Day happening

About 2 weeks 5/2024 2600 flyers

Marketing public 
transport for car owners

One-day free public transport ticket was sent 
to car-owners in Ikuri and Lentävänniemi

1 day 9/2024 2351 tickets sent

Mobility week event
Cargobike test drives and bike maintenance 
during Mobility week in Tesoma

1 day 9/2024 100

*Covid-19 restrictions in Finland during activity. 



Information screen

Inproving the guiding at Tesoma train stop by two info 
screens.
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Marketing events in Tesoma
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Tesoma train stop was 
opened for traffic in August 
2021. The opening 
ceremony was organised 
together with Nysse.

Mobility week 2024 event in 
Tesoma: bike maintenance, 
bike try-outs



Marketing campaign of increased train traffic
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Campaign on digital channels (banner ad on 
aamulehti.fi and is.fi, animated videos on bus and 
tram screens, sponsored social media campaign), 
radio ad and banderole on Tesoma train stop.

The campaign broadly reached the residents of the 
entire Nysse area.

Autumn 2022



Marketing public transport for car-
owners

61

• The campaign ”Anna autolle lepopäivä” (Give a free day for your car!): as a pilot 
activity, one-day free public transport ticket was posted to car-owners (excluding 
owners with low-emission cars) in Ikuri and Lentävänniemi.

• This activity was carried out together with Nysse and city’s development program 
Carbon-neutral Tampere.

• A new targeted way to market public transport options. The idea behind is to 
encourage people who are not using public transport to test it.

• One target was to test if this kind of marketing is technically possible: if right target 
groups are found, if misuse of ticket code is occuring. These risks did not realised. 

• As a result of successful pilot, Tampere is now planning similar marketing activities in 
other location in the beginning of 2025.

Tickets sent 

18.9. and 

19.9.2024

2351

Boardings 454
Tickets used 179
Tickets used % 8%
Boardings per 

ticket

2,5

Changing trips 47%*



Marketing public transport for car owners: Map of starting points of the trips.

62



Train traffic in Nysse area

Train passengers in the Nysse traffic area
1/2020 - 8/2024
Only Nysse ticket products on local and long-
distance trains are included.

In the Tampere region, the popularity of train travel 
has grown strongly compared to the whole country. 
Reasons for the growth include the increased use of 
public transport, ticket cooperation and an increase 
in the supply of train services.
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2024 construction work going on, less 

train traffic. 63
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New users for city bikes: City bike 
pilot in Hervanta and companies as 
customers

Stop type:  Tram stops in Hervanta

Description: Piloting city bikes with about 20 new light stations 
in Hervanta, the district center in southern part of Tampere. The 
target is to increase cycling (also connecting trips to tram) and 
tram trips, to get new customers and expand the city bike 
network.

The following city bike activity: to offer new service for 
companies and other organisations that they can offer city bikes 
for their employees. 

Expected effect: Increase in tram usage, increase in city bike 
trips

Evaluation method: city bike user data, customer 
questionnaire, city bike network development

TARGET GROUP: residents and workers in 
Hervanta.

COSTS ΟΟ

USERS ΟΟ

EMISSION REDUCTION ΟΟ



City bike pilot in Hervanta and city bike 
marketing
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• Tram line between Tampere city center and Hervanta started to operate in 2021. It connects densely 
populated residential areas to city center and is widely used for commuting.

• Tampere city bike system was launched in 2021 with 25 stations and 400 bikes in the city centre.
• As Canemure activity, about 20 new light/virtual stations were piloted in Hervanta in season 2022. The aim 

was to test if city bike network could expand into that direction.
• 2024, Canemure activities included to bring in new customers, including companies and other organisations

Activity Description Duration Year/month Sample size

City bike pilot in 
Hervanta

Used city bikes were delivered to 
Hervanta and about 20 new virtual 
stations were opened. During the 
season, city bike maintenance and 
repair was offered.

City bike season April-
October 2022

2022 25 000 residents

Customer 
acquisition 2024

Marketing city bikes to get new 
customers and keep the old ones. 
Offering a new service: employers 
can buy city bike seasons for their 
employees. Marketing city bikes 
for companies and other 
organisations.

Summer 2024 2024
Native article 
reach 4936

Marketing the new 
city bikes app

Multichanel marketing Summer 2024 2024



City bike pilot in Hervanta

66

• Tampere city bike system was launched in 2021 with 

25 stations and 400 bikes in the city centre.

• As Canemure activity, about 20 new light/virtual 

stations were piloted in Hervanta in season 2022 

(purple dots on the map).

• The aim was to test if city bike network could expand 

into that direction.

• The pilot lasted the city bike season 2022 from April to 

October.



City bike marketing: new 
customers for city bikes 2024

• For city bike season 2024, a new application was 
launched and the locking system fully renewed in 
Tampere after difficulties during the season 2023.

• Marketing efforts focused on promoting the new app to 
win back the trust from old customers and to get new 
customers for city bikes.

• For the season 2024, companies and other organisations 
were able to buy usages for the city bikes for their 
employees. Corporate sales could not be fully started, 
but everything is ready for the next season. The launch 
was a challenge, because the marketing effors were 
needed for the launching of a new application and 
building trust in the city bike system.

Canemure multichannel marketing 
activites for the city bike season 
2024 included:

• Conceptualization of marketing for the renewed 
system

• Radio advertising planning
• Native article in Aamulehti and Ilta-Sanomat 

(online newspapers), avout 5000 readers.
• Planning and implementation of a new 

presentation video
• Advertising production based on an introductory 

video

Marketing activities outside of Canemure budget:
•social media, digital screens on trams and bussess, 
newsletter, influencer marketing, disount days

- The number of city bike trips increased, 148 000 
trips in 2023, 200 000 trips in 2024.

- The number of city bikes usages increased: 8400 
usages is 2023, 10 000 in 2024. usages in 2023, 
10 000 in 2024.
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City bike pilot in Hervanta impacts

• The number of registered city bike users increased from 1 000 to 10 000 between 2021 and 2022.

• 13 % of all city bike trips originated from Canemure bike stations (20 000 trips) in 2022 and 12 % in 

2023.

• According to the user questionnaire in 2022

• 10-15 % of the city bike users live close to Canemure bike stations.

• 32 % of the city bike users in and combine city bike and tram trips occasionally and 14 % frequently. 

The percentages were about the same in 2023.

• The Canemure pilot increased the number of virtual bike stations outside the city centre. Even with the 

lack of social security, no vandalism occurred.

• Because of successful results in Hervanta pilot, the city bike system expanded to new districts. 17/20 

piloted stations were decided to be permanent for the following city bike season. These pilot are still 

an important part of Tampere city bike network.
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Conclusions city bikes
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• The city bike system is functioning well even if bicycle count 
remains about the same and station count increased

• The general development is positive. 2024 was a record year with 
225 000 trips.

• Also Customer satisfaction has increased: City bikes received good 
ratings from users in all areas in 2024. The willingness to 
recommend of the city bike service is 79, which is very good 

• result.

2021* 2022 2023 2024

Trips 22 000 150 000 148 000 225 000

Stations 82* 95 110 114

Licences 9600 8400 11 000

*City bike season 2021 was not full summer season. 

Future plans

• Expanding the city bike network 
towards Pirkkala is under planning.
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Workplace mobility management in 
Sarankulma

Bus stop type:
Description: Mobility management for workplaces

• a study about current traffic services and travel behaviour
• group interviews to companies ”How to promote sustainable 

mobility?”
• mobility plan sparring

Expected effect: Increasing awareness about sustainable mobility in 
Sarankulma and promoting mode changes
Evaluation method: Number of employees and companies

COSTS Ο

USERS Ο

EMISSION REDUCTION Ο

TARGET GROUP
• Employees in Sarankulma area
• Motorists who could use public transport or bicycle for work 
trips



Workplace mobility management in 
Sarankulma

Activity is connected to following public transport schemes:
• 4 bus lines 
• Future: planned tram line and city bike stations

71

Activity Description Duration Year/month Sample size

Baseline study
Current walking, cycling and public 
transport connections 

1 month 2022/04 6000 employee

Group interviews

Group interviews in companies 
situated in the area about mobility 
challenges and challenges 
promoting public transport, 
walking and cycling

2 days 2022/05 3 companies

Mobility survey
Survey about employees´ transport 
modes and attitudes towards 
sustainable transportation

2 weeks 2022/06
756 employees in 
5 companies

Mobility plan 
sparring

The content and benefits of 
mobility plan, possible activities to 
be included in the mobility plan

1 day
2022/12

1 company

Mobility day at one 
company

Breakfast for employees with a 
lecture, pop-up bike maintenance

1 day 13.9.2022 1 company



Mobility management for 
companies in Sarankulma

• The aim of this pilot was to increase the number of sustainable 
commuting trips in Sarankulma and to find a model how the city 
can work together with companies and other work places to boost  
sustainable mobility.

• The pilot provided information and offered opportunities for 
companies in Sarankulma to support the sustainable mobility of 
their employees, from home to work and on work-related trips.

• Sarankulma’s location and mobility possibilites were potential for 
mobility changes.

• The pilot got to know the needs of companies, chose a few themes 
of interest, created opportunities for change in connection with 
the companies.

• Mobility survey was made for 5 companies. 
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Main results from the mobility survey
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• More than 80% of the respondents go to work by car, mostly as a driver.

• About 60 percent would like to increase their use of sustainable travel modes if it was possible. 

Motivators were health benefits, cost savings and environment.

• More than half who currently do not use the bus felt that the bus is a possible way of traveling to work. 

Almost two-thirds of those who do not cycle in the summer season found cycling possible – and 20 

percent even found it very easy.

• Responders were very interested in bike as a employer-paid benefit.

• Respondents were very satisfied with the car parking at the workplace and especially with its price.

• Almost 85% of the respondents had the opinion that the employer should support the sustainable 

movement of employees.



SURVEY RESULTS

1 Työnantajalle

Sparraus yrityksen 

liikkumissuunnitelman laadinnassa: 

pidemmän ajan toimien suunnittelu 
• Sis. nykytila-analyysi, kehittämistoimet, 

jalkautuksen suunnittelu

3 Työnantajalle

Työsuhdematkalippuihin 

ja työsuhdepyöriin liittyvä 

sparraus ja viestintä 

henkilöstölle
• Viestinnässä avustaminen, 

sisältöjen tuottaminen

2 Työnantajalle 

Kestävän 

työmatkaliikkumisen 

taloudellisten hyötyjen 

arviointi yritykselle

9 Henkilöstölle

Aamupala-/ etätilaisuus, ulkopuolinen 

motivoiva puhuja aktiivisesta 

työmatkaliikkumisesta
Mahd. myös työterveyspuoli mukana

Yhdistettynä toiminnalliseen osuuteen kuten  

pyörähuolto, sähköpyöräkokeilu

8 Henkilöstölle 

Sähköpyöräkokeilu
• Lisäksi kokeilun viestintä 

työpaikan sisäisesti 

(sosiaalinen media / 

käyttäjätarinat)
12 Henkilöstölle 

Viestintä, kampanjat, kisat
• Esim. valtakunnalliseen Liikkujan 

viikkoon osallistuminen

• Viestintäapu henkilöstön 

aktivoinnissa

• Yksiköiden väliset kisat

• Esihenkilöiden esimerkki

• Valtakunnalliset kilometrikisat

• Yhteiset kävelylenkit

4 Työnantajalle

Kiinteistön auditointi 

työmatkaliikkumisen 

näkökulmasta ja suositus 

jatkotoimenpiteistä
• Pysäköinti, liityntäpysäköinti, 

pyöräpysäköinti, sosiaalitilat, 

saapuminen ja liikennejärjestelyt, 

opastus

• Myös viestinnän yhdistäminen tähän

7 Henkilöstölle 

Kaupunkipyöräinfo ja –

tempaus, mahd. mukana 

muutkin liikkumispalvelut
• Infon lisäksi esimerkiksi 

ilmainen kokeilukausi?

13 Henkilöstölle 

Ryhmäkeskustelut, joissa 

ideoidaan jatkotoimenpiteitä 

tietyllä teemalla
• Työmatkaliikkumisen tukemisen 

käynnistäminen / kehittäminen 

yhteisillä keskusteluilla

10 Henkilöstölle

Kestävän liikkumisen 

lähettiläiden valinta
• Henkilöstön edustajia, jotka 

kirjoittavat blogijutun tai 

somepäivityksiä

11 Henkilöstölle 

Kampanja polkupyörän 

käyttöön työasioinnissa
• Asiointipyörän hankinta

• Viestintä, mm. 

käyttökokemukset

5 Työnantajalle

Kestävän liikkumisen 

tietopaketti osaksi 

perehdytystä
• Tietopaketin laadinta

6 Työnantajalle

Tuotetaan ideoita ja 

materiaalia 

kestävästä 

liikkumisesta 

yrityksen viestinnän 

tueksi

0 Työnantajalle

Kestävän työmatka-

liikkumisen sitoumus
https://sitoumus2050.fi/toimenpidesito
umukset#//details/682018

https://sitoumus2050.fi/toimenpidesitoumukset#//details/682018
https://sitoumus2050.fi/toimenpidesitoumukset#//details/682018


Mobility management for companies, 
conclusions

• Activities to promote sustainable mobility need to be closely tied with responsibility 
targets of the company. Consulting for mobility plan was offered but companies do 
not very easily open their current numbers or targets.

• Networking and sharing experiences between companies in the area was important.

• Parking possibilities and price of the parking is often the starting point.

• Companies are quite careful when offering try-outs or new benefits, equality 
between employers is important.

• As the follow-up activity, city organized an info webinar about employer-provided 
bike benefit (a fringe benefit) for companies in December 2022.

• Based on the experiences of the project, the city have developed the operating 
models to other workplace areas as part of the city's carbon neutrality work.
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Summer campaign of 
Nysse, Tampere regional transport

Bus stop type: All
Description: A marketing campaign in which

• a ticket discount was implemented for season tickets
• it was told how easy and carefree it is to use public transport in the 

summer
• tips for fun current summer activities were actively brought out
• a Nysse-branded public transport information package was 

implemented for delivery to accommodation establishments
Expected effect: Increase passenger numbers in summer 2023 and 2024 

Evaluation method: Tracking passenger numbers

COSTS ΟΟ

USERS ΟΟ

EMISSION REDUCTION ΟΟ

TARGET GROUP
• Local residents in the Tampere City Region, especially 35–64-
year-old mixed users of transport modes
• Regular users of public transport who put their season ticket 
on hold for the summer season
• Motorists who could use public transport for travel during the 
summer and on vacation



Summer campaign of Nysse, Tampere 
regional transport 2023 and 2024
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The aim of the campaign was to increase the number of passengers during the summer season. In summer, 
there is capacity in public transport, and summer is a good time to increase the leisure travel of occasional users and create 
new behaviors. In the campaign, a marketing package was implemented, offering a ticket discount for season tickets and giving 
tips for fun things to do in the summer.

Activity Description Duration Year/month Sample size

Landing page Campaign site nysse.fi/summercampaign campaign 6–8/2023 3 000

Social media
1: advertising of the summer sale
2: telling how easy and carefree it is to get around with public transport
3. telling how easy and carefree it is to get around with public transport

1: two weeks
2: two months
3: two months

1: 6/2023
2: 7–8/2023
3. 7-8/2024

70 000

Digital screens
Materials (the summer sale + travelling on summer) for digital screens in buses and 
trams, advertising screens in the city. Advertising time was not included in the project costs.

campaign
6–8/2023
6-8/2024

200 000

Radio 
commercial

Radio commercial design and production. Radio + audiostream. Advertising time was not included in 
the project costs.

17 days 4.–20.6. 600 000

Native article
Paid article in online magazines aamulehti.fi and is.fi.
https://www.aamulehti.fi/mainos/art-2000009617272.html
https://www.is.fi/mainos/art-2000009617326.html

7 days 12.–18.6.2023
Aamulehti.fi 377 000
is.fi 500 000

Flyer
Flyer about using public transport. Flyers were distributed to the largest hotels in the area in Finnish, 
English, Swedish and German. Brochures were instructed to be distributed at the reception, public 
areas and hotel rooms.

delivery 5/2023
Delivery 6/2024

70 000 (34 hotels)

Discount
30-day season tickets –20 % on the Nella.fi online service.
(not included in the project costs)

16 days 5.–20.6.2023



Summer campaign of 
Nysse, Tampere regional transport

78

Nysse water bottles were also 

distributed to passengers at 

stops (not included in 

the project costs).

"This is a nice campaign – you could get a 
20% discount on the monthly ticket. This 
meant that we both immediately bought 
season tickets and went to explore the 

suburbs that we wouldn't necessarily have 
travelled to otherwise. But thanks to this 

campaign, it became possible, and the 
journey continues as long as the season is 

still ongoing. More of these, please."



Public transport passengers

Development of public transport passenger numbers 1/2017-8/2024
(Nysse, Tampere regional transport)

► Summer time
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Period Journeys

6/2019 2 479 520

7/2019 2 396 540

8/2019 3 318 242

6/2020 1 574 746

7/2020 1 805 250

8/2020 2 138 949

6/2021 1 906 699

7/2021 1 770 566

8/2021 2 491 963

6/2022 2 952 166

7/2022 2 686 540

8/2022 3 553 080

6/2023 3 277 148 

7/2023 3 023 859 

8/2023 4 237 001

6/2024 3 351 550

7/2024 3 293 735

8/2024 4 428 913
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Ylöjärvi - plan for activity package 
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TARGET GROUP
Residental areas at a bikeable distance to Matkatie bus 
stop.

COSTS Ο

USERS Ο

EMISSION REDUCTION Ο

Ylöjärvi: 45 % of employed (6350 persons) 
commute to Tampere Source: Tilastokeskus 2016Ylöjärvi Matkatie Bike & Ride

Bus stop type:  Matkatie knot bus stop 

Description: Promoting cycling to Matkatie bus stop after bus stop and bus line 
alterations are done (fall 2021). 

➢ Marketing themes: bus stop improvements, ticket price for zone AB, 
headway from Ylöjärvi to Tampere.

➢ Possibilities of different rack types (two-tier bike racks, bike box).

➢ Traditional marketing acts (breakfast for cyclists, bike maintenance)

Expected effect: Better accessibility to bus stops by bike, more people cycling 
to the bus

Evaluation method: Interview with bike&ride and park&ride users. Number of 
bikes in racks counted before and after, bus boardings before and after.
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Ylöjärvi questionnaire about 
promoting sustainable mobility

Description: Maptionnaire survey for Ylöjärvi residents to report problems concerning 

sustainable mobility. Aim of the survey is to map improvements for yearly investment 
programme.

➢ Survey will be published during Mobility week in September.
➢ Marketing (cyclist´s breakfast, bicycle service) can be organized 

at the same time.

Expected effect: Targeted measures to fit the needs of the 
residents.

Evaluation method: Number of respondents, mapped needs and 
partipicipents. 

COSTS Ο

USERS Ο

EMISSION REDUCTION Ο

Ylöjärvi: 45 % of employed (6350 persons) 

commute to Tampere Source: Tilastokeskus 2016

TARGET GROUP
Ylöjärvi residents.



Ylöjärvi Matkatie Bike & Ride and 
mobility questionnairy

Activities are connected to following public transport schemes:
• Changes in trunk line from Ylöjärvi to Tampere 
• Identify improvement ideas for public transport stops
• Promoting cycling inside Ylöjärvi and for commuting between Tampere and Ylöjärvi

Activity Description Duration Year/month
Sample 
size/participants

Bicyclist´s Snack & 
Repair 

A stand offering express 
maintenance for bicycles and a 
snack for the cyclists.

1 week 9/2023 60-70

Maptionnaire
survey

A survey on the development 
needs for sustainable mobility 
gathering suggestions for 
improving conditions for walking, 
cycling and accessibility.

2 weeks
9/2023

145 ideas

Mobility week 
event

Bike maintenance, e-bike try outs, 
bike repair self-service point and 
other cycling-related activities

1 day 9/2024 50
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Mobility week events

• 2023: Event next to Matkatie Park&Ride.

• 2024: Next to Ylöjärvi Main Library

• Snacks, bike maintenance, e-bike try-outs, 

reflectors

• People's behavior stood out more than the 

circumstances, and communication was hoped 

for in connection with that.

• A model for mobility event was created.
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Sustainable mobility map 
questionnairy

• The purpose of the survey was to produce 

information that the city of Ylöjärvi can use when 

planning improvement measures for street areas 

and public areas to promote sustainable mobility. 

• The survey was open two weeks in autumn 2023.

• A total of 121 respondents, 145 separate map 

responses.

• The majority of the development proposals were 

about sidewalks, cycle paths, benches, better 

visibility, bicycle parking.

• Ylöjärvi uses the results of the survey when planning 

improvements to street areas and public areas.
85
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Vesilahti - plan for activity package 
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TARGET GROUP
Daily car commuters to Tampere and senior
citizens in Vesilahti who travel weekly/montly to 
Tampere.

COSTS ΟΟ

USERS Ο

EMISSION REDUCTION ΟΟ

Vesilahti: 38 % of employed (700 persons) 
commute to Tampere Source: Tilastokeskus 2016

population

2600
30 % elderly (64+)

Source: YKR 2015, Tilastokeskus 2017

Bus - train connection

Bus stop type:  Lempäälä railway station 
Description: Marketing bus line 55 from Vesilahti to Lempäälä
railway station and try-outs.

➢ Improving knowledge about bus and train connections.
➢ Try-outs for new users. Carrot = free bus in the test 

period. Test riders document their experiences on a 
social media of their choice.

➢ Marketing cheap mobile day-ticket or offering public 
transport service bill.

➢ Setting up a new Park & Ride site in Kalmisto and/or at 
Vesilahti grocery stores.

Expected effect: Higher awareness of the option to ride the bus to 
train station. New public transport users.
Evaluation method: Bus boardings. Number of days car drivers 
park'n ride, posts about their experience, interviews with the 
participants, saved CO2 calculations, pre and after counts of cars 
and bikes. 



Vesilahti, E-bike promotion

Activity is connected to following public transport schemes:
• To promote the use of electric bicycles
• Electric bikes could be the mean of transport which replaces a car when commuting to a public transport 

stop
• After closer safety analysis, the original plan to actively promote cycling from Vesilahti to Lempäälä to 

connect with train was not seen possible due to unsafe parts of road (especially during the dark 
mornings/evenings). Still, Vesilahti activities promoted cycling but the cycling to Lempäälä needed for 
everyone’s personal consideration.

Activity Description Duration Year/month
Sample size/ 
participants

E-bike test drive 
event

A possibility to try an e-bike. Also 
bike maintenance offered. 

1 day 9/2023 About 30

E-bike trial, 
volunteers

A possibility to gain access to an e-
bike

2 weeks 10/2023 2

Cycling and bike 
repair event during 
Cycling week 2024

Promoting cycling, offering 
reflectors and lights for 
participants

1 day 7.5.2024
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E- bike try-outs
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E-bike try-outs and 
conclusions from Vesilehti

• To boost cycling in Vesilahti, try-out event was organised 
and bike maintenance was offered. About 30 people came 
to try e-bikes.

• About 20 wanted to join 2 week’s test period for an e-bike. 
2 volunteers were offered a bike.

• Since 2023, Vesilahti municipality emloyees have a bike 
benefit.

• The improvements for cycling route between Vesilahti and 
Lempäälä are under planning. New cycle path would be a 
significant improvement on connections between Vesilahti 
and Lempäälä. 

• Bike tourism and school trip cycling play a role in Vesilahti.

90


	Slide 1: C.7  Connecting to the Public Transport Trunk Network in Tampere City Region
	Slide 2: Overview
	Slide 3: Tampere region and population 
	Slide 4: Canemure activities in municipalities 
	Slide 5: Orivesi
	Slide 6: Orivesi - plan for activity package 
	Slide 7: Orivesi - activity package
	Slide 8: E-bike and folding bike testing for residents
	Slide 9: 9
	Slide 10: Marketing Park&Ride for train and bus 
	Slide 11: Bicycle parking
	Slide 12: Increasing awareness in Orivesi 
	Slide 13: Flayer about P&R was distributed in libraries and events.
	Slide 14: Nyssykkä
	Slide 15: Trips by train 2020-2023
	Slide 16: 16
	Slide 17: Conclusions from Orivesi
	Slide 18: Kangasala
	Slide 19: Kangasala - plan for activity package 
	Slide 20: Kangasala bikeable bus connections 
	Slide 21: E-bike testing for residents
	Slide 22: 22
	Slide 23: Sydän-Hämeen Lehti 8/2019.
	Slide 24: Bike box at Prisma
	Slide 25: Marketing campaign of  Park and ride
	Slide 26: Park and ride areas in Kangasala,  development of public transport passenger numbers
	Slide 27: Conclusions from Kangasala
	Slide 28: Lempäälä
	Slide 29: Lempäälä - plan for activity package 
	Slide 30: Ideapark accessibility 
	Slide 31: Employee questionnaire
	Slide 32: E-bike testing for employees
	Slide 33: Bike box at Ideapark
	Slide 34: Conclusions from Lempäälä
	Slide 35: Nokia
	Slide 36: Nokia - plan for activity package 
	Slide 37: Nokia railway station connections
	Slide 38: Bicycle parking at railway station
	Slide 39: Nokia railway station  
	Slide 40: E-bike for residents
	Slide 41: 41
	Slide 42: Folding bike for train commuters
	Slide 43: Bike boxes and garages study
	Slide 44: Several articles in newspapers, television and radio news.
	Slide 45: Conclusions from Nokia
	Slide 46: Pirkkala
	Slide 47: Pirkkala - plan for activity package 
	Slide 48: Pirkkala Bike&Ride
	Slide 49: Bicycle parking at bus stops
	Slide 50: E-bike testing for Pirkkala municipality employees
	Slide 51: Breakfast for cyclists
	Slide 52: Other activities in Pirkkala
	Slide 53: Bus boardings from Pirkkala 2017-2024 
	Slide 54: Conclusions from Pirkkala
	Slide 55: Tampere
	Slide 56: Tampere - plan for activity package 1
	Slide 57: Tesoma commuter rail stop
	Slide 58: Information screen
	Slide 59: Marketing events in Tesoma
	Slide 60: Marketing campaign of increased train traffic 
	Slide 61: Marketing public transport for car-owners
	Slide 62: Marketing public transport for car owners: Map of starting points of the trips. 
	Slide 63: Train traffic in Nysse area
	Slide 64: TAMPERE
	Slide 65: City bike pilot in Hervanta and city bike marketing
	Slide 66: City bike pilot in Hervanta
	Slide 67: City bike marketing: new customers for city bikes 2024
	Slide 68: City bike pilot in Hervanta impacts
	Slide 69: Conclusions city bikes
	Slide 70: TAMPERE
	Slide 71: Workplace mobility management in Sarankulma
	Slide 72: Mobility management for companies in Sarankulma
	Slide 73: Main results from the mobility survey
	Slide 74: Survey results
	Slide 75: Mobility management for companies, conclusions
	Slide 76: TAMPERE
	Slide 77: Summer campaign of Nysse, Tampere regional transport 2023 and 2024
	Slide 78: Summer campaign of Nysse, Tampere regional transport
	Slide 79: Public transport passengers
	Slide 80: Ylöjärvi
	Slide 81: Ylöjärvi - plan for activity package 
	Slide 82: YLÖJÄRVI
	Slide 83: Ylöjärvi Matkatie Bike & Ride and mobility questionnairy
	Slide 84: Mobility week events
	Slide 85: Sustainable mobility map questionnairy
	Slide 86: Vesilahti
	Slide 87: Vesilahti - plan for activity package 
	Slide 88: Vesilahti, E-bike promotion
	Slide 89: E- bike try-outs
	Slide 90: E-bike try-outs and conclusions from Vesilehti

