
C.7 
Connecting to the Public Transport Trunk Network in 

Tampere City Region

Final report: Activity packages and results

Contact: Sanna Ovaska, sanna.cvaska@tampere.fi
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Å Action C.7 focuses on increasing the share of 
sustainable transport modes in Tampere city 
region. Activitesinclude a combination of 
infrastructure improvements, services and 
mobility management.

Å This report includes more details on Canemure
activities in Tampere, Kangasala, Lempäälä, 
Nokia, Orivesi, Pirkkala, Vesilahtiand Ylöjärviin 
2019-2024. There has been a minimum of one 
activity package in every municipality.

Å More information and materials can be asked: 
Project manager Sanna Ovaska, 
sanna.ovaska@tampere.fi
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Tampere region and population

Tampere city region consists of eight 
municipalities with nearly 400 000 inhabitants 
in total.

Public transport system consists of train, tram 
and busses.

Tram lines 1 and 3 started to operate in 
Tampere August 2021.

Tampere city region is an 
attractive growth centre with 
major role in commuting.

City regionȰs goal is to renew the 
modes of mobility. Sustainable 
travel modes and smooth 
transitions between them is the 
focus for this project.
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Orivesi
Population 8 800

Kangasala
Population 33 500

Ylöjärvi
Population 33 700

Nokia
Population 35 700

Vesilahti
Population 4 500 Lempäälä

Population 24 700

Tampere
Population 255 000

Pirkkala
Population 20 800



Vesilahti
E-bikes and connections 
to Lempäälä
Å E-bike test drive and a 

trial-period
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Canemure activities in municipalities

OrivesiPark&Ride
Å Marketing Park&Ridefor train and bus 
Å Bicycle parking
Å E-bike and folding bike testing for residents

Kangasala
Bikeable bus connections
Å E-bike testing for residents
Å Bike box at Prisma
Å Marketing of park and ride
Å Marketing cycling

Ylöjärvi
Matkatie Bike & Ride
Å BicyclistȰs Snack & Repair 
Å Maptionnairesurvey

Nokia
Railway station connections 
Å Bicycle parking at railway 

station
Å E-bike testing for residents
Å Folding bike testing for train 

commuters
Å Bike boxes and garages 

study 

Lempäälä
Ideaparkaccessibility
Å Employee questionnaire
Å E-bike testing for employees
Å Bike box at Ideapark

Tampere
Tesoma commuter rail stop
Å Marketing Tesomacommuter train stop opening ceremonies
Å Bicycle parking at railway station
Å Marketing of increased train traffic, western lines
Å Mobility week campaign with cost-free public transport for 

present car-users
City bike pilot in Hervanta
Å City bike pilot in Hervanta
Å Marketing city bikes to new customers and companies 
Workplace mobility management in Sarankulma
Å Baseline study and group interviews
Å Mobility survey and mobility plan sparring
Summer campaign of Nysse,Tampere regional transport
Å Marketing public transport in summer 2023 and 2024 to gain more 

customers

Pirkkala Park&Ride
Å Bicycle parking at bus stops
Å E-bike testing for municipal employees
Å Breakfast for cyclists
Å Shared E-bike testing for municipal 

departments/offices
Å Marketing cycling



Orivesi

Orivesi
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Orivesi -  plan  for activity  package  

O
R

IV
E

S
I

TARGET GROUP
Daily car commuters to Tampere and those who 
live relatively close (< 5 km) to Orivesirailway 
station or central bus stop along highway 9.  

COSTS ż

USERS ż

EMISSION REDUCTION żż

Orivesi: 23 % of employed ( nearly 800 
persons ) commute to Tampere Source : Tilastokeskus 2016

Railway station (5 km radius)

Population 6 400
Families with one car 1 000

Park & Ride (5 km radius)

Population 6 500 

Source : YKR 2015, Tilastokeskus 2016
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Orivesi Park&Ride

Bus stop type:  node stop / railway station 
Description:  Marketing new Park&Ridesite and try-outs, marketing 
cycling to railway station and Bike&Ride.

ü Improving knowledge about P&R and B&R at the 
station.

ü Try-outs for new users. A selected number of car 
commuters sign up to try out P&R. Carrot = free 
bus in the test period. Test riders document their 
experiences on a social media of their choice.

ü Marketing cheap mobile day-ticket or offering 
public transport service bill (Hämeenkyrö
example).

Expected effect: Higher awareness of the option to Park and Ride. New 
public transport users. Reduction in CO2.
Evaluation method: Number of days car drivers park'nride, posts 
about their experience, interviews with the participants, saved CO2 
calculations, pre and after counts of cars and bikes.



Orivesi -  activity  package

7

Activity package is connected to the following public transport schemes:
ÅCommuter train connections increased between Orivesiand Tampere (in total 14 daily trains).
ÅTampere regional travel card could be used in trains since February 2020.
ÅNew Park&RideȰswere opened at a main road 9 bus stop and Orivesitown center.
Å In 2020 Tampere regional transport set up a trial about demand based public transport (Nyssykkä) to Orivesirailway 

station.

Activity Description Duration Year/month Sample size

E-bike and 
folding bike 
testing for 
residents

Volunteers were recruited to try electric bicycles 
or folding bikes for trips to train station or bus 
stop. Their story was shared in social media and 
local newspaper to influence public opinion.

2-4 weeks 
per person

09-10/2019
11 
participants

Marketing 
Park&Ride
for train and 
bus 

Information desk and e-bike/folder bike testing at 
one-day event in Orivesi24.8.2019 (Orivesi150 
years celebration).

One day 08/2019 200-300

Bicycle 
parking

New more secure bicycle parking place was 
installed at Orivesicenterrailway station and at
Orivesi railway station (paid by the municipality).

Permanent 08/2019 10 bicycles



E-bike  and folding  bike  testing  
for residents
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Å Target group: people living in Orivesiwho regularly 
drive to Tampere by car and are willing to try out 
new combination of transport modes 
(cycling+publictransport).

Å Recruiting: newspaper article in local newspaper, 
flayers at 150-year-old Orivesicelebrations, social 
media and municipal web pages. Advertisements in 
day care centers.

Å Participants: 20 people registered via e-form. 7 
participants were offered an e-bike for their daily 
trips and 4 participants folding bike.

Å Description: Bicycles were delivered and fetched 
directly to/from participants. Instructions were 
given face to face.

Å Follow-up: Participants were asked to fill an e-form 
daily during the trial to gather information about 
bicycle usage during the trial.Newspaper articles 
about participantȰs experiences brought positive 
publicity to sustainable transportation.

Results

Å8 participants filled up the query.
Å4 used their bike almost every day and 

the rest every other day.
Å80 % of the days bike was used for a 

trip to bus or train.
ÅOn average participants were satisfied 

with the daily experiment.

Private car feels 
less attractive after 

the experiment 

I am planning to buy a folding 
bike and use it also during the 

winter. Biggest problem is 
unreliable timetable. 

Small tyres make cycling hard 
when itȰs dark outside and in the 

middle of road constructions 

Nice to travel 
without fear of 
anyone stealing 

the bike
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Marketing Park&Ridefor train 
and bus 

Å Target group: People living in 
Orivesi.

Å Description: General marketing of 
P&R and Nyssykkä(Demand based 
public transport) in Orivesi. City of 
Orivesiorganised festivities to 
celebrate 150 years old city 24th

August 2019. Information was given 
to event participants about new 
Park&Rideplaces, upcoming 
commuter train and bus 
improvements. Participants could 
have a test drive on folded or e-
bike. Folding contest was organized 
as well. 
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Bicycle parking

Å Target group: people living in Orivesi 
who regularly drive to Tampere by car 
and are willing to try out new 
combination of transport modes 
(cycling+publictransport).

Å Description: New bicycle parking racks 
were installed at Orivesi station and 
Orivesi Center station.

Before

11

After



Increasing  awareness  in Orivesi 
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Poljin magazine 3/2019 (Finnish 
cycling magazine). Yle news 8/2019

Local newspaper 
8/2019
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Flayer about P&R 
was distributed in 
libraries and events.



Nyssykkä

Demand-based mobility service Nyssykkä, number of trips
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Trips  by  train  2020 -2023

15

The number 

of trips by 

train has 

doubled since 

2020
39 448

44 536
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Conclusions from Orivesi
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Å People who registered for the trial were more interested in 
testing electric bikes for local trips than travelling to train station 
with them.

Å The participants that tested cycling +  train or cycling + bus 
combination were happy with the experience.

Å Problems with accuracy (both busses and trains) and returning 
late in the evening were seen as a drawback. 

Å Daily reporting was seen difficult or hard to use in follow up 
phase.

Å There are a lot of possibilities and great potential to promote 
sustainable transport modes in small municipalities. Local 
newspapers are eager to publish stories about cycling and public 
transport and activities get a lot of attention.

Å The development of train trips from Orivesiis very positive.

Future plans

Å In 2022 Finnish National Road Agency started 
the renewal of car and bicycle parking facilities 
at Orivesirailway station. 

Å In 2020 Orivesimade a study about future 
development of commuter rail stops and new 
train connections.

Å In 2022 Orivesipublished a development plan 
around railway station.

Å Nyssykkä(demand based public transport) was 
launched 2021 and is operating between 
Orivesirailways station and city center.

Å Tampere region agreement concerning land 
use, housing and transport 2024-2027: train 
headway to 60 minutes.

Å Plan for cycling and walking, 2023
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Kangasala



Kangasala -  plan  for activity  package  
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K
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TARGET GROUP
Residentalareas at a bikeable distance to bus stops 
in Lentola, Vatialaand around Kangasalantie.

COSTS ż

USERS ż

EMISSION REDUCTION ż

Kangasala: 47 % of employed (6300 persons ) 
commute to Tampere Source : Tilastokeskus 2016

Population , B&R 
and bus boardings

Frequent car
drivers

B&R

Bikeable bus connections

Bus stop type:  bus stops along line 40 or 1
Description: Marketing and improving Bike&Ridesites and try-
outs.

ü Improving general information about B&R.
ü Marketing new and current B&R racks for 

residents and offering try-outs.
ü Improving bus stop accessibility by bike.
ü Setting up a new B&R rack or upgrading existing 

ones (lockers for e-bikes or other services).

Expected effect: Better accessibility to bus stops by bike, more 
people biking to the bus, new users of the bus. 
Evaluation method: Interviews with users about the 
improvements made. Number of bikes in racks and lockers 
counted before and after, bus boardings before and after.



Kangasala bikeable bus connections
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Activity package is connected to following public transport schemes:
ÅBus connections between Kangasalaand Tampere (lines 40 and 41) started to operate more frequently (8 

times per hour in total).
ÅThree new Park&Ridefacilities opened in Kangasala2019.
ÅBicycle parking at bus stops along line 40 were recently installed.

Activity Description Duration Year/month Sample size

E-bike testing for 
residents

Volunteers were recruited to 
try electric bicycles for trips to 
bus stop.

2-4 weeks per 
person

9/2019-06/2020*
About 
60participants

Bike box at 
Prisma

E-bike trial participants were 
offered a secure bike box at a 
bus stop during the day.

2-4 weeks per 
person

9/2019-06/2020* 6 participants

Marketing of 
park and ride

Marketing campaign for 
parking places for public 
transport users in Kangasala

Spring 2022 4ς5/2022 Broad visibility

Cycling week: 
cycle to shop day

Reflectors, bottles etc. to 
boost cycling

1 day 5/2024 About 50

*Covid-19 restrictions in Finland during activity. 



E-bike testing for residents

Å Target group: people living in Kangasalawho 
regularly drive to Tampere by car and are 
willing to try out new combination of 
transport modes (cycling+publictransport) 
and/or winter cycling .

Å Recruiting: interviews at local hypermarket, 
newspaper article in local newspaper, social 
media and municipal web pages.

Å Participants: 81 people registered via e-form 
and 56 participants were offered an e-bike 
for their daily trips. Tyres with spikes were 
changed to the bikes for winter.

Å Description: Bicycles were delivered and 
fetched directly to/from participants. 
Instructions were given face to face.

Å Follow-up: 45 participants were interviewed 
(telephone) after the trial to gather 
information about travel behaviour attitudes 
and changes. 21

Results

ÅAll wished for the trial to continue in 
some way and 91 % were satisfied with 
the trial.

Å80 % cycled more than usual during the 
trial especially during summer. There 
was no change in public transport 
usage.

Å30 % plan to cycle more in the future.
ÅParticipants cycled 8 km per day on 

average (ranged 1-21 km). E-bike was 
mainly used for more than 10 km long 
trips. In total 7 000 km were cycled.

ÅMainly work trips and hardly any trips 
to bus stops.

Å17 participants or someone from their 
immediate circle purchased or were 
planning to purchase an e-bike because 
of the experiment.

ÅMany participants experienced winter 
cycling for the first time.
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24/04/2025



23Sydän-Hämeen Lehti 8/2019.



Bike box at Prisma

Å Target group: selected e-bike trial 
participants who use line 1 to 
Tampere.

Å Description: 6 participant got a key 
to the bike box that was located ina 
local hypermarket (Prisma).

24

Bike box was great! I left bike, helmet 
and gloves in the box and they were 
there safe all day. Unfortunately, the 

lock froze one dayand I had to leave the 
bike there for two days.

I took the battery with me 
and charged it at work



Marketing campaign of 
Park and ride

The campaign included direct mail to households in the area, a 
newspaper ad and an advertorial in the local newspaper Kangasalan
Sanomat, and a raffle on social media. In addition, an art event for 
kindergarteners was organized in one parking area.

The campaign broadly reached the residents of Kangasala.
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Park and ride  areas  in Kangasala,
development  of public  transport passenger  numbers

The number of public transport passengers in the 

vicinity of park and ride areas. 

Figures as of 19 September 2024. 

Passenger numbers from the bus stop next to the park and ride. 

2020 2021 2022 2023 2024 Total

Artturintie 16 018 17 077 23 119 25 023 20 327 101 564

Tupatie 19 683 21 535 28 213 35 584 25 737 130 752

Tarpilantie 8 038 7 460 11 846 16 080 12 003 55 427

Total 43 739 46 072 63 178 76 687 58 067 287 743
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Conclusions from 
Kangasala

27

Å Kangasalalocates relatively close to Tampere (10-15 km from 
Tampere city center) and its densely populated stripe type area 
connects straight to Tampere.

Å Some parts of Kangasala(Ruutana) lack cycling connections to 
Tampere. Therefor suitable bus stops for Bike&Ridewere 
investigated but not realized.

Å Participants had no interest in cycling to bus stop. They preferred 
to cycle the whole trip. Covid-19 decreased the willingness to 
travel by bus. Future e-bike trials should focus on daily trips in 
general.

Å Cycling all season was one theme in Kangasalaand several 
participants tried winter tyres for the first time.

Å Bike box was seen useful, but the locking system was unreliable. 
For multiple userssome kind of reserving system would be 
essential.

Å Kangasalaactivities got a lot of publicity which increases 
efficiency. P&R marketing was postponed because of covid-19.

Å Number of daily bus passengers 11/2021: line 40: 3 273 ascents 
and line 41: 656 ascents. 

Future plans

Å In 2020 Kangasalamade a study about 
future development of commuter rail 
stops. Currently no trains stop within 
Kangasalaboundaries.

Å An overall plan for a tram line from 
Tampere to Kangasalawas completed 
2021. It is estimated that the tram line will 
be built after 2030. No decisions have 
been made yet.

Å In 2020 Kangasalamade a study about 
developing cycling to bus stops outside 
densely populated area.

Å In 2021 Kangasalaprepared a programme 
for promoting cycling and walking. Yearly 
monitoring to reach the targets.

Å Kangasalacontinues to develop and build 
new cycling and walking paths.

Å Tampere region agreement concerning 
land use, housing and transport 2024-
2027:bus trunk lines to Kangasalaand 
connections to tram lines.
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Lempäälä
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TARGET GROUP
Carless Ideaparkemployees (dissatisfied 
buspassengeris a potential future car driver).

COSTS żżż

USERS ż

EMISSION REDUCTION ż

Work places and 
bus boardings

Ideapark

Lempäälä - plan for activity package 
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Ideapark accessibility

Bus stop type:  node bus stop
Description: Mobility management and infrastructure 
improvements. 

ü Mobility management for Ideaparḱscarless 
employees. 

ü Last mile try-outs (e-bikes, e-scooters, city 
bikes). Co-operation with companies in Ideapark.

ü Route check between bus stop and Ideapark
(lightning, obstacles, surface, guiding).

Expected effect: More satisfied bus users.
Evaluation method: Number of test users, before and after 
query about satisfaction. 



Ideapark accessibility
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Activity package is connected to following public transport schemes:
ÅValkeakoski(municipality 30 km from Tampere) bus line passengers from Tampere to Ideaparkcould pay 

with Tampere region travel card 06/2018 and from Tampere to Valkeakoski06/2021. 

Activity Description Duration Year/month Sample size

Employee 
questionnaire

IdeaparkemployeeȰs current 
travel behavior was 
investigated by questionnaire.

One week 
travel diary

09-10/2020* 94 participants

E-bike testing for 
employees

Volunteers were recruited to 
try electric bicycles for trips to 
bus stop.

About 4 weeks
per person

07-09/2020* 15 participants

Bike box at 
Ideapark

E-bike trial participants were 
offered a secure bike box at 
Ideaparkduring the day.

Abut 4 weeks
per person

07-09/2020* 4 participants

*Covid-19 restrictions in Finland during activity. 



Employee questionnaire

Å Target group: people working in Ideapark.

Å Distribution: email

Å Participants: 94 employees answered the questionnaire (10 %).

Å Description: Employees were asked about current travel behaviour 
and obstacles related to going to work by bus, cycling or walking.

31

This questionnaire itself 
motivates to consider your own 

work trips.

I would like to try an e-bike:  
how long going to work would 
last, how heavy it would feel 

and how are the cycling routes.

Results

ÅEmployees come from all over the 
region. Average work trip 22 km.

ÅNearly 70 % drive to work by car every 
day and 17 % use the bus.

ÅHalf of the car users could see other 
modes of travel as alternative to car.

ÅEmployees were most dissatisfied with 
public transport connections and 
changing rooms and showers.

ÅThere was some interest in shared 
rides 26 % would offer ride and 14 % 
ask for ride. 3 % already use shared 
rides. Major obstacles concerning 
shared rides were covid -19 situation 
and inconvenience.

ÅBetter bus connections, e-bike, cycling 
routes and shared rides could increase 
sustainable transportation. 



E-bike testing for 
employees

Å Target group: people working in Ideaparkwho regularly drive to 
work by car and are willing to try out new transport mode.

Å Recruiting: email and questionnaire for Ideaparkemployees

Å Participants: 15 employees were offered an e-bike for their daily 
trips.

Å Description of the lending process: Bicycles were delivered and 
fetched directly to/from participants. Instructions were given face 
to face. One participant got e-bike and additional child trailer.

Å Follow-up: 13 participants filled up the questionnaire and6 
participants were interviewed (group interview) after the trial to 
gather information about travel behaviour attitudes and changes.
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Results

Å100 % of the participants were 
satisfied with the trial.

ÅBefore trial participants used private 
car daily or almost daily.

ÅHalf of the participants used car much 
less than usual and almost all of them 
cycled more than usual.

ÅTrial encouraged to cycle more. 38 % 
cycle more after the trial.

ÅParticipants cycled 8 km per day on 
average. In total 1 500 km were cycled.

Å85 % felt that e-bike is suitable for 
work trips.

ÅE-bike trial increased participants 
interest in buying a bike and many 
started considering whether it could 
replace second car.

ÅE-bike trial was seen as a fresh new 
experiment in an environment that is 
planned mainly for cars.

This experiment 
made me cycle 
again! Thank 

you!

I was very happy with the 
experiment. Riding the bike 

was so easy and battery 
lasted longer than I 

expected.

Cycling is mentally, physically 
and ecologically enjoyable. 
Being outside affected my 

wellbeing.



Bike box at Ideapark

Å Target group: selected e-
bike trial participants 
were offered possibility 
to use bike box. 
Description: one 
participant got a key to 
the bike box that was 
located at Ideapark.
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Conclusions from 
Lempäälä

Å Even a simple action like employee questionnaire encourages 
people to consider travel habits.

Å E-bike trial was seen as a great way to try if cycling to work 
could be an alternative personally.

Å Bicycle storage at work placewas seen secure and bike box 
did not attract users. Home storage was mentioned to be 
bigger concern.

Å During the experiment ideas about sustainable travel choice 
raised: campaigns, knowledge sharing about showers, 
changing rooms and bus connections, marketing bicycle 
benefit among employers.

Å The development of train boardings from Lempääläis 
positive: in 2021, the average number of boardings was ~6 
000/month, in 2024 it was ~15 000/month (Nysseand VR 
tickets included)

Å Public transport boardings from Lempäälähave increased: 
the monthly average has grown about 55% between 2019-
2024.

Future plansin Lempäälä

ÅRoad from Tampere to Lempääläis being 
developed as a sustainable transportation 
corridor.

Å In 2020 Lempäälämade a study about new 
commuter rail stops. Planned commuter 
train stop is located 1,5 km from Ideapark
and electric bus could operate between train 
stop and shopping center.

ÅAs a result of the activities in Ideaparkthere 
is an initiative to improve bicycle parking for 
shopping centeremployees. Also bus ticket 
as employee benefit has been marketed for 
the employees.

ÅTampere region agreement concerning land 
use, housing and transport 2024-2027:bus 
trunk lines to Lempääläand connections to 
trains and tram lines. Small increase in train 
connections.

34
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Nokia  -  plan for activity package 

Nokia railway station connections

Bus stop type:  Nokia railway station 
Description: Marketing train connections from/to Nokia, 
marketing Park&Rideat the station and try-outs.

ü Improving knowledge about train connections 
and P&R.

ü Last mile try-outs (e-bikes, e-scooters, city 
bikes) in cooperation with companies.

ü Try-outs for new users. Carrot = free train ride 
in the test period. Test riders document their 
experiences on a social media of their choice.

Expected effect: Better awareness of current train connections, 
new train commuters.
Evaluation method: Number of test users using the train during 
and after the trial, before and after survey about awareness of 
train connections.

36

N
O

K
IA

COSTS żżż

USERS żż

EMISSION REDUCTION żżż

TARGET GROUP
Daily commuters from/to Nokia.

Nokia: 39 % of employed (5400 persons ) 
commute to Tampere

2300 employees commute to Nokia
Source : Tilastokeskus 2016

Work places and 
bus boardings

Railway station (1 km):
Work places

3700
Population

4600



Nokia railway station connections
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Activity is connected to following public transport schemes:
ÅCommuter rail pilot: Increasing commuter train connections from Nokia to Tampere.
ÅExpanding Tampere regional travel card to trains (seasonal tickets 01/2020 and mobile tickets 01/2021).
ÅE-scooters started to operate in Nokia 2021.
Å Improved car park at railway station.

Activity Description Duration Year/month Sample size

Bicycle parking at 
railway station

New bicycle racks for 50 bicycles at 
Nokia railway station. P&R 
interviews for both car and bike 
parkers.

Permanent 9/2020Ą 50

E-bike testing for 
residents

Volunteers were recruited via e-
form to try electric bicycles for 
commuting. Organized with bicycle 
shop.

Two-week period per 
person

09/2020-
10/2020*

12 participants

Folding bike testing 
for train 
commuters

Volunteers were recruited via e-
form to try folding bikes for 
commuting by train.

Two-week period per 
person

09/2021-
10/2021*

11 participants

Bike boxes and 
garages study 

Benchmark study about bike boxes 
and bicycle garages.

- 08/2020 1 report

*Covid-19 restrictions in Finland during activity. 



Bicycle parking at railway 
station

38

Å Target group: people living in Nokia who commute daily to Tampere.

Å Description: Two new bicycle parking racks were installed at the 
railway station.

Å Follow-up: Parking at railway station was evaluated from 24 h video 
material (04/2021). User interviews were done for 10 car drivers 
and 8 cyclists (05/2021) 

Laura Niittymäki 2021.

Results

ÅOccupancy at bicycle parking 1 
(nearer): 150 % and bicycle parking 2: 
39 %.

ÅOccupancy at car parking 1 (nearer): 98 
% and car parking 2: 18 %.

ÅCar parkers were mainly:
Å over 50 years old
Å working in Tampere city center
Å living less than 5 km away
Å daily users
Å They value free and secure parking 

and large number of available  
parking places.

ÅCyclist were mainly:
Å under 50 years old
Å working in Tampere city center
Å living less than 3 km away
Å daily users
Å value covered parking
Å wanted more parking places
Å open to new solutions (bike box)



Nokia railway  station  

39



E-bike for residents

Å Target group: Nokia residents living at a bikeable 
distance from work place.

Å Recruiting: advertisement and newspaper article 
in local newspaper, social media and municipal 
web pages.

Å Participants: 162 people registered via e-form 
and 12 participants were offered an e-bike for 
their daily trips.

Å Description of the lending process: Trialwas 
organized with local bicycle shop. Participants 
fetched the bicycles from the shop.

Å Follow-up: 12 participants filled up the 
questionnaire afterwards to gather information 
about travel behaviour attitudes and changes.

Results

Å11/12 were very satisfied with the trial 
Å1760 cycled kilometres, 150 kilometers

per person
Å11/12 cycled more than usual
Å8/12 used car much less than usual and 

plan to cycle more after the trial.
ÅNearly all cycled to work and said that 

e-bike is very suitable for their use.
ÅObstacles for bicycle use:

ÅWeather
Å Unsuitable bicycle model or wrong 

type of accessories
Å Infrastructure or poor lighting
Å Expensive bicycle and fear of theft

ÅAttitude changes during trial:
ÅE-bike makes cycling more fun 

and easyeven when itȰs raining
ÅPrepared to leave private car 

home more often.
ÅAssurance of purchasing e-bike.
ÅEye opening experience

Å2/12 already bought own e-bike
Å9/12 increased interest in e-bikes and 

might buy one in the future

40
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Folding bike for train 
commuters

42

Å Target group: Nokia or Tampere residents living and 
working at a bikeable distance from railway station.

Å Recruiting: newspaper articles, Yle radio and tv, 
social media and municipal web pages.

Å Participants: 21 people registered via e-form and 11 
participants were offered a folding bike for their 
daily trips.

Å Description of the lending process: Bicycles were 
delivered and fetched directly to/from participants. 
Instructions were given face to face. 

Å Follow-up: 11 participants filled up the 
questionnaire afterwards to gather information 
about travel behaviour attitudes and changes.

Results

Å4/11 very happy with the experiment
Å6/11 quite happy with the experiment
ÅOn average 9,2 km per day per person.
Å8 used bike with train and 3 with bus.
Å9/12 reduced car use.
ÅObstacles:

ÅUnsuitable for longer trips
ÅHard to carry luggage/groceries
ÅToo sparse train timetable
ÅHard to use

ÅBest part of the trial:
ÅPractical to travel with bike 

without an extra ticket 
ÅNew experiment
ÅFinding out that combining 

cycling and train is possible
Å Interest to buy own folding bike

Å1 already bought
Å2 plan to buy
Å5 might buy



Bike boxes and garages study

Å Nokia city council member proposed an initiative 
about bicycle storage at railway station.

Å Benchmark study about bike storage types for stations: 
bike boxes, cycle garages and bicycle parking services.

Å Available models and prices.

Å Bicycle storage type properties.

Å Battery storage.

Å Nokia railway station planning is on the way. First 
phase is to test bike box at the station.
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Pic. Cyklos 2021.



Several articles in newspapers, 
television and radio news.
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